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The qualities that define Orange County’s
entrepreneurial economy – innovation and creativity –
are also driving a new approach to philanthropy among
the next generation of givers. Three recent collaborative
efforts at the Orange County Community Foundation
(OCCF) exemplify this trend, pairing a high level of
engagement with a laser focus on impact.  

“I believe there’s a growing wave of next-generation
philanthropists who are driven by improving outcomes
and don’t want to feel tied down to conventional
models,” says entrepreneur and philanthropist Katie
Kalvoda. 

She’s on a mission to discover the next big thing in
philanthropy: “We invest in people and believe that
human ingenuity can be applied to the nonprofit world
with as much vigor as it is applied in the for-profit world.”

Philanthropists Want Opportunities to Invest in
Causes. In her search for innovations in philanthropy,
Kalvoda turned to OCCF to assemble a brain trust of
inspired, emerging donors  to create a laboratory for
philanthropic exploration. The result? The Innovative
Philanthropy group, which is designed to navigate less
traditional, high-impact philanthropic investments. Their
last meeting challenged members to rethink water and
featured a social entrepreneur who invented a
“hydropanel,” a device that makes drinking water from
sunlight and air. Kalvoda envisioned the group as an
ideal platform for people with big ideas to actively
engage in philanthropy in ways that are meaningful to
them and potentially groundbreaking for Orange County. 

Women Give Together for Impact. Like Kalvoda, Vicki
Booth also wanted to consider untapped potential in
philanthropy. She zeroed in on the key role women play
in financial decisions for their families, including their
philanthropic investments. Booth launched the new
Women’s Giving Group to address this trend, building a
forum for women to engage in collective exploration of
giving and provide them a place to act and create
impact. From learning together to sharing ideas to
pooling resources, it’s all coming alive in this new group.

Next-Generation Leaders Are Tackling Social Issues.
When it comes to philanthropists who are ready, willing
and excited to interject fresh perspectives into giving
and champion the changes they want to see in Orange
County and beyond, look to the members of OCCF’s
Impact Philanthropy group, founded by professionals
and emerging leaders in Orange County seeking
original approaches to social impact. Over the past eight
years, the Impact Philanthropy Group has awarded
nearly $320,000 in grants to 35 local nonprofits.

Joining Forces for Good: 
How Innovation Fuels 

OC Giving
by Shelley Hoss, President, 

Orange County Community Foundation
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Want to stay ahead of other companies competing for top talent? Community engagement programs have
become a central feature in employee recruitment and retention strategies. Companies wishing to build their
workforce need to make sure that they are offering meaningful giving and volunteering opportunities that
align with the changing expectation of their employees. 

Millennials Are Influencers
Millennials are more than half of the employees in many companies and they are
becoming major company influencers with high expectations of their employers. The
Cone Communications Millennial Employee Engagement Study found that 75% of
Millennials would take a pay cut to work for a socially responsible company. 76% of
millennials consider a company’s social and environmental commitments when
deciding where to work and nearly two-thirds (64%) won’t take a job if a potential
employer doesn’t have strong a social responsibility program. 

Companies Take Note
OneOC has helped many Orange County companies design, build and grow their
community engagement programs and form partnerships with nonprofits. OneOC
could not agree more with the American Charities Snapshot 2017 report that recommends five following
things companies can do to ensure that they engage their employees, amplify their community engagement
programs, and truly make a difference.
1. Ensure that your company giving and volunteering programs align with your company values – and that
you clearly articulate the connection.
2. Provide meaningful incentives to your employees so it is clear that you are supporting and partnering with
them.
3. Provide your employees with choices and create an environment in which they are encouraged - and do
not feel forced – to give.
4. Invest in technology platforms that make it easy for employees to navigate their choices, research causes
they want to support, and give their time and money.
5. Develop meaningful partnerships with nonprofits that aren’t just transactional. Find ways to build deep
relationships with organizations your employees trust and support to achieve greater impact. 

Civic 50 Honorees Already Doing It
Last Fall, the Orange County Business Journal, in partnership with OneOC, launched the Civic 50 Orange
County that recognized 50 of the most community minded local companies that demonstrated the leading
community engagement practices. The Civic 50 honored large, medium and small companies including
Bank of America, KPMG and O’Melveny. Disneyland Resort was recognized with the Legacy Award for
its 60+ years of exemplary corporate social responsibility programs in Orange County. Antis Roofing was
given the Emerging Leader Award for demonstrating that a strong and innovative culture of giving and
volunteering, even in a smaller company, can have measurable business and social impact. 

Civic 50 Roadmap
Many of the companies have said that taking the Civic 50 survey helped them better understand leading
community engagement practices and how they could improve their volunteering and giving programs for
greater social and business success. The 2018 Civic 50 Orange County independent on-line survey will be
open to applicants on April 16, 2018 and information and access to the survey found at www.oneoc/civic50.

OneOC is a resource for companies to build and grow their employee volunteering, charitable giving and
market visibility. Visit www.oneoc.org or call 714-953-5757

Want to Attract and Retain Top Talent:
Provide employees with meaningful giving and volunteering opportunities

by Daniel McQuaid, President & CEO, OneOC

Bank of America’s purpose it to make financial lives better, through
lending and investing as well as our holistic approach to philanthropy like
grants and employee volunteerism, by working with local partners to
remove barriers to economic sustainability such as hunger, housing
availability, workforce skills and financial education.

- Allen Staff, OC Market President, Bank of America

At O’Melveny, we all work to make a difference in our community. The firm
recently launched a new program called “Giving Back,” which allows
employees to take one paid day off every year to volunteer with a nonprofit
organization of their choice. It’s a win-win for everyone involved.

- Elizabeth McKeen, Managing Partner, O’Melveny & Myers

At KPMG we are committed to education and
lifelong learning as they are central to building
strong communities and economies. One of our
key programs is KPMG’s Family for Literacy
(KFFL), the program promotes children’s literacy
by providing new books to children who otherwise
do not have access to books.

- Mark Clemens, Managing Partner, KPMG

Daniel McQuaid

Shelley Hoss
Since May 2000, Shelley Hoss
has served as president of one
of Orange County’s most
prominent philanthropic
organizations, the Orange
County Community Foundation.
The mission of OCCF is to
inspire a passion for lifelong
philanthropy, faithfully steward
donors’ intentions, and catalyze
sustainable community impact. 
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Many nonprofits rely on annual special events as a significant source of revenue.
However, accounting for these events can often be challenging. Events may include
gala dinners, golf tournaments, marathons, concerts, carnivals, sports events,
auctions, casino nights, and similar events.

When nonprofits have special events that are in part fund-
raising activities and in part exchange transactions, such as
fund-raising dinners, the ticket revenue from such events
are divided between contributions and revenue from
exchange transactions for financial reporting purposes. The
exchange transaction is measured at fair value of the direct
donor benefits, and the excess of the ticket price over the
fair value of the direct donor benefits is the contribution
portion. 

In order to properly report on the activities of these events,
a number of transactions need to be considered:

Revenues: Number of tickets sold at the price paid by the donor. For example: The
nonprofit holds a gala and patrons pay $300 to attend the dinner and 300 tickets have
been sold. If nothing is given to the donor in return, you would simply record revenue
at $90,000 (300 tickets x $300.) However, the dinner costs the nonprofit $75 per
person and has a fair value of $100 per person. Therefore, the contribution portion of
the special event is $60,000 [300 tickets * ($300 - $100)] and the exchange portion is
$30,000 (300 * $100).

Expenses: Using the example above, the Costs of Direct Benefits to Donors would
be $22,500 ($75 * 300 attendees). It is important to keep in mind, for most events,

Special Events Are the Lifeline for Many Nonprofits and Reporting All Activity Is Key

Karen Miessner

The 2018 GIVING GUIDE

What Did the Key Findings From 2017 Civic 50 Tell Us About
Orange County’s Most Community-Minded Companies?

calculating the Costs of Direct Benefits to Donors will include more than just the cost
of the meal. The costs will also include the catering, entertainment, ballroom,
decorations, meals and refreshments, etc. 

In-kind Contributions: These are the common in-kind contributions made for special
events and are frequently not recorded.

Auctioned Items: If an item is donated to the nonprofit and auctioned off, there will be
two separate transactions. First, the nonprofit must first determine the fair value of the
donated item and then record it as an asset and contribution revenue. Once the
auction is over, an increase or decrease in the value of the contribution will be made
depending on how much is received from the auctioned item. 

Donated Services or Facilities: Services or facilities donated to an organization
such as catering, event venue, entertainment or others which provide a direct benefit
to the donor should be included as a contribution and expensed as Costs of Direct
Benefits to Donors.

Items Provided to the Donor: Items donated to the nonprofit and provided to the
various attendees of the event such as gift bags, raffle prizes or table goodies should
be recorded as contribution revenue and the expensed as Costs of Direct Benefits to
Donors.

Karen Miessner is SingerLewak LLP’s Lead Nonprofit Assurance and Advisory partner
and can be reached at 949-261-8600 or via email at kmiessner@singerlewak.com.

The 2018 Civic 50 Orange County will
evaluate small, medium and large
companies on the four dimensions that
translate good intentions into sound
business practices.

Does your company
have what it takes to
be one of the Civic 50

Orange County?

Civic 50 Orange County Awards
Luncheon — October 11, 2018

Hotel Irvine

Call OneOC’s Civic 50 
Orange County survey helpline at 

714-953-5757, ext. 121 
for information or assistance

Find program overview, FAQs,
instructions and survey link at
www.oneoc.org/OCcivic50

Complete the 2018 Civic 50 Orange
County survey online starting April 16

See the list of
Civic 50 Orange County companies

in the
Orange County Business Journal

on October 15, 2018
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